8828 PROSPECTIVE MARKETING & SOCIAL STRATEGY

Develop a New Brand Platform
& Messaging Strategy
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Leverage the Participating Churches
to Build a Segmented Audience
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Develop & Distribute Video
Content from PNW
Experts & Participants
Targeted at Key Segments

(Planters, Prospects, and Partners)

Data-Driven SEO

Content Development
& Distribution
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Track & Iterate Based

on Engagement, Analytics,
& Feedback
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Redevelop the PNW Website to
Better Reflect the Direction and
Benefits of the Organization
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Use Segmented Audiences
for Email Marketing

(Planters, Prospects, and Partners)
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Showcase Success
& (ase Studies from
Participants & Partners
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Develop Laser-Targeted
Social & Google Advertising
(ampaigns to Entice
Potential Residents



